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Abstract

Cultural and Creative Industry has turned into an important economic
development strategy for the resent one to two decades. Its increased output
value has made many countries to place a highly attention in this issue, same
as Taiwan. Daxi, Longtan, and Fuxing district in East Taoyuan City, Taiwan,
have great potential in this emerging industry. This article is to focus on the
analysis for the current status, business strategies, and marking modules in

Cultural and Creative Industry Development in the above three locations.

After the field study and depth interviews, this research has discovered
the abundant cultural heritage in the East Taoyuan City. However, with
preliminary development direction, only a few sample businesses have clear
practices in its strategy, market segment, commentary navigation, and internet
promotion. For most of cultural and creative industries are still focused on the
tradition business model, including its business philosophy and brand positioning.
With less knowledge on the professional marketing trainings, they don’t know
how to assimilate culture elements into their products, and link the culture

characteristics and relevant stories into the industry development.

Thus, this article is to make suggestions for the professional trainings on
brand creation, product positioning, and merchandise interpretation for cultural
and creative industry practitioners. The knowledge developments on market
segment, marketing channel, and market expansions would help those

businesses in East Taoyuan City for a better future development.
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